
Kyle McClelland knew
his Sparks-based lighting
company was growing at
steady clip, but he wasn’t
sure how it compared to
other small businesses
across the United States.
Now, he’s got a much bet-
ter measuring stick.
Have Lights Will Travel
— which specializes in
commercial and industrial
lighting maintenance, in-
stallations and retrofitting
— was recently named to
Inc. magazine’s Inc. 5000
list for 2020, marking the
first time the company has
received the recognition.
The list, which ranks the
top 5,000 fastest grow-
ing private companies in
the United States, honors
America’s “most inspiring
entrepreneurs” each year,

according to Inc.
With 66% revenue
growth over the past three
years, Have Lights Will
Travel landed at No. 4,650
overall on the mgazine’s
annual list.
“To be acknowledged on
the Inc. 5000 as one of the
fastest growing companies
in the nation is a complete
honor,” McClelland said
in an email to the NNBW.
“We are very excited to be
the recipient, and our goal
is to do it two years in a
row. I don’t know if COVID
will derail that or not, but

we continue to grow and
expand our offerings.”
In fact, McClelland said
the primary driver of Have
Lights Will Travel’s growth
was its sizable expansion
into Las Vegas, fueled by a
significant uptick in com-
panies performing lighting
energy retrofits to LED.
Moreover, he said the
company has secured some
“large national contracts”
with big retail stores, per-
forming monthly light-
ing maintenance on their
properties.
Over the next three

years, McClelland said the
company is looking to have
offices in Utah, Idaho and
California.
“Our goal is to get into
more residential and we
are also hoping to reach
some bigger customers to
help in project manage-
ment of lighting retrofits,”
he continued. “We see
growth opportunity of at
least 100% in the next two
years and potentially 200%
over five years.”
Have Lights Will Travel
is far from the only compa-
ny in Northern Nevada that
is growing at a rapid rate.
Davidson’s Organic Teas
in Sparks also made the
Inc. 5000 list for 2020,
ranked No. 4,427, backed
by a three-year revenue
growth rate of 74%.
Davidson’s is a local-
ly owned tea company
offering USDA Organic

Certified products that
come direct from fami-
ly-owned tea gardens in
India.
The accolade comes a
year after the organic tea
distributor relocated to a
new 50,000-square-foot
facility in Sparks.
“Being recognized on the
Inc. 5000 is a huge accom-
plishment for Davidson’s,”
Kunall Patel, co-owner of
Davidson’s Organic Teas,
said in a press release. “We
have seen phenomenal
growth and are thrilled
to hold this prestigious
honor as further proof of
our successful efforts in
giving people the opportu-
nity to support their health
through our organic teas.”
In all, the 2020 Inc.
5000 list includes 39 Ne-
vada businesses, with the
majority located in Las Ve-
gas/Henderson. The Silver

State businesses accounted
for $986.2 million in total
revenue in 2020, compris-
ing a median of 135% rev-
enue growth over the last
three years.
Two other Northern
Nevada businesses made
the lost:
■ New Law Business
Model, in Minden — which
teaches lawyers to provide
legacy planning services
and small business counsel
— landed at No. 2633 with
154% revenue growth over
three years.
■ Landing highest on
the list of any Northern
Nevada business at No.
1,785, Reno-based KP
Aviation Holdings flexed a
three-year revenue growth
spurt of 240%. The com-
pany supplies advanced
technology solutions for
the commercial aviation
industry.
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GLCCNV: Reno ready to support LGBTQ+ businesses

A little more than a year ago,
the Gay and Lesbian Chamber of
Commerce of Nevada was strug-
gling to gain traction.
Though the GLCCNV launched
in Las Vegas in 2014 with the
intention of serving the entire
state, five years later the organi-
zation still only had a presence
in Southern Nevada — and, just
seven members.
Tim Haughinberry, a Vegas
business owner who took over as
the GLCCNV president in mid-
2019, wanted to change that.
One year later, with Haugh-
inberry at the helm, the organi-
zation’s membership has soared
from seven to 70 LGBTQ+ and
allied business professionals who
enjoy various business develop-
ment opportunities, financial
access, educational resources,
supplier diversity and procure-
ment opportunities.
GLCCNV’s massive member
growth propelled the organi-
zation to become a statewide
chamber in earnest — in August,
it expanded to the Northern Ne-
vada LGBTQ+ business commu-
nity. With that mind, the NNBW
recently talked with Haughin-
berry about the expansion and
what the chamber hopes to ac-
complish going forward.

Q:What led to GLCCNV finally
expanding to Northern Nevada?
Haughinberry: It was always
part of the gameplan to come
up to Reno. I wasn’t sure how
fast we would grow to get to that
point. But, within a year in Ve-
gas, we surpassed 70 members.
And then we said, what the heck,
it’s COVID, it’s all about social

media, and we did some post-
ings. And we’ve signed up almost
10 companies from Reno-Sparks
already, and it’s all through social
media. So, there’s a thirst for it.
Reno is hungry for some LGBTQ
organizations on the profession-
al realm. There’s obviously good
businesses there. And that’s what
brought us there — to serve the
entire state.

Q:Why is embracing
diversity within the business
community so important?
Haughinberry: There’s a micro
level and a macro level. If you’re
a publicly owned and traded
company and you want cer-
tain ratings, you would have to

have a diversity platform just as
much as you would need to have
a green platform, like a LEED
certification. And then on a local
level, with this chamber, along
with other diverse chambers, the
goal is to just get the informa-
tion and network like any other
chamber. So, it’s having a voice
and a place where you can get in-
formation to succeed in business.

Q: Is equality in the
workplace and on company
boards something the
chamber focuses on?
Haughinberry:We will always
share communications about
equality in the workplace. If
an issue comes up or one of

our clients or someone in the
community reaches out to us,
we will definitely deal with the
situation. In our beginning phase
of the chapter, our goal was to
grow membership and provide
the tools for people to have
successful businesses. We’re not
involved in politics; we’re not in-
volved in religious organizations;
we’re not involved in any healthy
organizations. We’re strictly a
business entity. But equality and
diversity is extremely important
— that’s what we’re all about.

Q: Is there a specific number
of members you’re hoping
to gain in this region?
Haughinberry: I think if I
could hit 50 members, we’d like
to get a board position open.
Meaning, somebody from the
community would be able to be
nominated onto the board and
have a senior board member po-
sition. In the next couple weeks,
we’re going to start bringing
somebody on as a membership
chairman to help us grow, meet
everybody out there (in North-
ern Nevada), communicate,
and build a network a little bit
stronger until we could all start
traveling.

Q:With the pandemic
significantly impacting small
businesses, has that increased
the need for the chamber to
be a voice and resource for the
LGBTQ+ business community?
Haughinberry: In the begin-
ning, I think we all didn’t know
exactly what to do as small busi-
ness owners. We started com-
municating pretty rapidly and
sharing a lot of information that
was coming from (the) national
(Gay and Lesbian Chamber of

Commerce) that seemed to be
quite useful.
We were actually able to get
the Nevada state treasurer (Zach
Conine) to do a conference and
Q-and-A with us. And recently
had the Lt. Gov. (Kate Marshall)
doing a conference with us. It’s
great to have the relationships
with the lieutenant governor and
Nevada state treasurer to deal
with the issues that we’re having
in Nevada.
I would say the chamber was
a very useful tool (for members
during the pandemic). We have a
lot of our members affected that
deal with The Strip and conven-
tions and entertainment section.
But, we have some other ones
that are having the best (busi-
ness) years of their lives, like Re-
altors. It’s just a strange time.

Q:What are the future goals
and what is the vision for the
chamber going forward?
Haughinberry: I’ve been look-
ing at all of the things every com-
munity does in LGBTQ commu-
nities, and I don’t feel a strong
entrepreneurship program in
the state of Nevada. So, we think
we’re going to start our first ini-
tiatives, with possibly a scholar-
ship or a grant or set up our own
training module for entrepre-
neurship in the state of Nevada.
So that’s one of our goals.
Our second goal is to work
with our corporate partners and
get our first symposium going.
All the corporate partners have
a diversity platform. If we can
get them all in one room to share
those with our members, and our
members can share their services
with those organizations, that’s
something that would be very
helpful to us for our two goals.
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TimHaughinberry took over inmid-2019 as president of the Gay and
Lesbian Chamber of Commerce of Nevada.
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EDITOR’S NOTE
The 2020 Inc. 5000 list includes a fifth Northern Nevada
business at No. 3,569— Premier Pools, based in Incline
Village. However, the magazine describes the construction
business as one that “designs and builds inground swim-
ming pools in the greater Dallas/Ft. Worth, Texas, area.”
Further, while a company spokesperson confirmed Premier
Pools has store locations in Reno and Las Vegas, none exist
in Incline Village. Go to inc.com/inc5000 for the full list.
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